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● Intro: Lori Appleman

● Industry Trends

● Best Practices with Glew

● Glew: How it works.

● Demo

● Q&A

AGENDA
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Lori Appleman is an Online Marketing and 
Ecommerce Expert with more than seventeen 
years of experience building online sales 
channels and marketing teams for a variety of 
start-up and rapid growth enterprises. Lori is 
currently the co-founder and managing partner 
of Redline Minds, which helps startup and 
rapidly-growing businesses grow and develop 
an omnichannel strategy. 



Industry Trends

● Holiday sales were still up - using data to drive efficiency
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Best Practices / Use Cases

● Segmentation - Custom Audiences (Merchandising, Groups)
● Inventory management (Cashflow: What is selling vs. what you’d like to sell?)
● Back in stock report (Predictive Inventory) 
● Customer LTV (By Customer, Product, Channel, Campaign, etc.)
● Attribution Model (Different Attribution Model from GA)
● Email Platforms (Klaviyo, Mailchimp)
● Global Sales + Marketing
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VALUE PROPOSITION
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Marketers - Enable your marketers to maximize investments in channels that yield higher LTV customers and 
gain visibility into which channels increase acquisition and drive retention. 

Operations - Enable your operations team to visualize the data they need to oversee: inventory levels, 
velocity, and sell-through rates. 

Ecommerce - Enable your ecommerce leaders to view products in meaningful segments to track performance 
and optimize COGS.  

Executives - Empower your executives with meaningful insights that enable them to be data-driven leaders. 

Glew takes data from the key systems that you use today to manage your ecommerce business and puts it under one roof for 
actionable insights in a user-friendly platform. 

PERSONAS



THE POWER OF BUSINESS INTELLIGENCE

Profitability

Return on Ad Spend

Customer Acquisition Cost
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Advertising Platform

ERP

Ecommerce Cart

Revenue Channels

THE CALCULATIONS 
BRANDS NEED

Profit = Revenue - Costs

Return on Ad Spend = Revenue / Advertising Spend

Customer Acquisition Cost = Advertising Spend / 
New Customers Acquired

DATA SOURCESTHE PROBLEM
WHY ARE THESE CALCULATIONS HARD FOR BRANDS TO 
CAPTURE? THEY REQUIRE MORE THAN ONE DATA SOURCE



HOW IT WORKS: THE DATA JOURNEY
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Ecommerce 
Platforms

Online 
Marketplaces

Point of Sale 
Systems

Analytics & Ad 
Platforms

Email 
Marketing 
Platforms

Subscription 
Platforms

Customer 
Loyalty Tools

ERP 
Systems

2 3INTEGRATIONS
160+

INTELLIGENT DATA 
WAREHOUSE

Extract, Transform, Load (ETL)

Calculate

Normalize

Validate

AVAILABLE IN GLEW

Starter

Custom 
Reporting

Pro
Out-of-the Box 
Reporting
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Integrations List: Store Settings



Questions
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