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Attribution Modeling

Attribution modeling:

® The set of rules that determine which of your
marketing channels receive credit for sales and
revenue

e Attribution becomes increasingly complex the
more channels and customer touchpoints you
have

e Several methods of multi-channel attribution

e Many platforms have their own specific attribution i o o057 .ol S A 32
models (i.e., Google, Facebook) ‘




Attribution Models in Glew

First-order attribution: First-order attribution — the default attribution model in
Glew — assigns credit for a sale, and all future sales, to the channel that drove

the customer’s first purchase.

Example: A customer visits a website via
Google Ads, then sees an ad on Facebook
before making a purchase. Under first-order
attribution, Facebook would get credit for
that sale. If they come back a month later and
make another purchase after clicking on an
email campaign, that second purchase would
still be attributed to Facebook, since
Facebook drove their first purchase.

$100 + $100 = 200

GOOGLE AD

FACEBOOK AD

PURCHASE EMAIL PURCHASE




Attribution Models in Glew

Last-click attribution: Last-click attribution — also available in Glew — assigns
credit for a sale to the channel of the customer’s last click prior to purchasing.

EXAMPLE: A customer visits a website via $100
Google Ads, then sees an ad on Facebook
before making a purchase. Under last-click
attribution, Facebook would get credit for
that sale. If they come back a month later and _’
make another purchase after clicking on an
email campaign, that second purchase would
be attributed to email, since that was their
. . . GOOGLE AD FACEBOOK AD PURCHASE
last click prior to purchasing.




Glew’s Channel Mapping

Glew’s channel mapping:

Waterfall model based on medium/source
(first medium, then source)

Doesn’t rely on exact match - includes case
sensitive and close match terms (i.e,
“Facebook” vs. “facebook”)

Will default to your medium or source as a
channel even if it is not included in our model,
minimizing “other”/”unavailable” data

Also includes attribution for non-web orders
(marketplaces, draft orders, ReCharge) -
Shopify only

Does medium or source =
channel (exact match)?

..............................

YES NO XX
Glew will map to )
Does medium or source
the correct
channel (best match)?
channel

.......................

Glew will add your
medium as a new
channel

Glew will map to
the correct
channel

* On Shopify and have orders
through marketplaces like Amazon or
Facebook, ReCharge or point of sale?

Glew can map those through your
Shopify order source, too!




Channel Mapping

Channel mapping:

How Glew identifies the correct source,
medium and campaign for purchases in
order to attribute them to the correct
channel

Works through UTM tagging - unique
identifiers added to a URL

Glew has a unique channel mapping
model that follows industry best practices,
while solving some of the issues
presented by Google’s model

Example: Facebook campaign
https://voursite.com/utm_source=facebook&utm__medium=
paidsocial&utm_campaign_springpromotion

e Source = Facebook
e Medium = paid social
e Campaign = spring promotion

Link: https://ga-dev-tools.appspot.com/campaign-url-builder/



https://glew.io/guides/how-to-effectively-tag-links-like-a-marketing-pro/
https://yoursite.com/utm_source=facebook&utm_medium=paidsocial&utm_campaign_springpromotion
https://yoursite.com/utm_source=facebook&utm_medium=paidsocial&utm_campaign_springpromotion
https://meet.google.com/linkredirect?authuser=0&dest=https%3A%2F%2Fga-dev-tools.appspot.com%2Fcampaign-url-builder%2F

UTM Tagging

2) Google Analytics | Demos & Tools

Campaign UTMs: Campaign URL Builder

e In order for your channel and campaign
data to pull through accurately to Glew, e
the UTM parameters you use in your URLS Frter e webste ORE and campeten informaton
should match our channel mapping model ;!Inz\:;t(:;;oe?;;:.ue.d/\/ff::‘st:z;;k::r;vtzg:/)RT;[sh:;fol'ga?fiz‘;’:::;:;ea;;m?Ir:taek(eh:hf:lilgceirnpaignURLW‘”be
e Can create URLs with UTMs in_Google i
Analytics or your marketing automation e
tool
e Allows Glew and other analytics tools R
(including Google Analytics) to accurately
Campargh o

map orders and customers to the correct e —
Channels’ Campaigns and ads Campaign Content

The referrer: (e.g. google , newsletter)

* Campaign Medium

Marketing medium: (e.g. cpc, banner , email)

Use to differentiate ads


https://ga-dev-tools.appspot.com/campaign-url-builder/
https://ga-dev-tools.appspot.com/campaign-url-builder/

Glew’s Channel Mapping

See our full channel
mapping model:

https://go.glew.io/hubfs/Tech
nical_Documentation/Glews

%20Updated%20Channel%2
OMapping%20Model_%20(S
hopify+BigCommerce).pdf

GLEW CHANNEL

Channel Mapping Model - Overview

GLEW'S CHANNEL MAPPING (What Glew includes for this channel)

GOOGLE'S CHANNEL MAPPING
(What Google includes for this channel)

Medium Source Medium
Direct not set, none, null direct not set, none, null AND source IS direct
cpc_google cpc, ppc, paidsearch ISNOT bing: ms, yahgo, gef“”“' facebooks, cpc, ppc, paidsearch
Instagram, pinterest, twitter, tiktok, snapchat

cpc_bing cpc, ppc, paidsearch bing, msn, yahoo, gemini n/a
facebook_paid cpc, ppc, paid_social, paidsocial, paid social facebook,| fb n/a
instagram cpc, ppc, paid_social, paidsocial, paid social Instagram, igshopping n/a
Ad Roll adroll n/a

Organic Search organic organic

social, social-network, social-media, sm,

facebook, instagram, pinterest,

Social social, social-network, social-media, sm,
social network, social media, referral twitter, tiktok social network, social media
Amazon referral amazon n/a
Email email, e-mail email
Affiliates affiliate, affiliates affiliate
Referral referral IS NOT facebook, instagram, pinterest, twitter, tiktok referral
Other Advertising cpv, cpa, cpp, content-text

CpV, €pa, cpp, content-text

Other Social Advertising

cpc, ppc, paid_social, paid-social,
paid social, paidsocial

pinterest, snapchat, twitter, tiktok

n/a

Display

display, cpm, banner

display, cpm, banner OR
Ad Distribution Network exactly matches Content




Glew’s Channel Mapping (Shopify)

See our full channel
mapping model:

https://go.glew.io/hubfs/Cha
nnel%20Mapping%20Docum

SHOPIFY SPECIFIC

GLEW CHANNEL

Shopify Data

Facebook Marketplace

Order Source CONTAINS 'facebook’

Google Marketplace

Order Source CONTAINS 'google'

Amazon Marketplace

Order Source CONTAINS 'amazon'

entation.pdf

Recharge Order Source or APP ID = 294517
Shopify Draft Orders Order Source = shopify_draft_order
POS Order Source = POS

Returnly Order Source = Returnly Exchanges
Shop Order Source = 3890849
Gorgias Live Chat Order Source = 1424624

Loop Returns

Order Source = 1662707

Ordergroove

App ID = 3151009

Walmart Marketplace

Order source CONTAINS 'walmart.com’

Ebay Marketplace

Order Source CONTAINS 'ebay'



https://go.glew.io/hubfs/Channel%20Mapping%20Documentation.pdf
https://go.glew.io/hubfs/Channel%20Mapping%20Documentation.pdf
https://go.glew.io/hubfs/Channel%20Mapping%20Documentation.pdf

Glew’s Channel Mapping BigCommerce

See our full channel
mapping model:

https://go.glew.io/hubfs/Cha
nnel%20Mapping%20Docum

GLEW CHANNEL

BigCommerce Data

Amazon Marketplace

Order Source CONTAINS 'amazon' OR
Order Source ="external' and
External Source CONTAINS 'amazon’

entation.pdf

Recharge

Order Source = 'external' and
External Source = 'recharge'

Ordergroove

Order Source = 'checkout_api' and
External Source = 'ordergroove'

Walmart Marketplace

Order source = 'external' and
External Source CONTAINS 'walmart.com'

Ebay Marketplace

Order Source = 'external' and
External Source CONTAINS 'ebay'



https://go.glew.io/hubfs/Channel%20Mapping%20Documentation.pdf
https://go.glew.io/hubfs/Channel%20Mapping%20Documentation.pdf
https://go.glew.io/hubfs/Channel%20Mapping%20Documentation.pdf

Troubleshooting

What to do if:

e  You're still seeing unknown/unavailable channel data
e You’re seeing duplicate channels
e  You think your channel data might be off

Check these boxes:

A Do you have Enhanced Ecommerce turned on in
Google Analytics and your ecommerce platform?

Do you have the correct accounts/view synced

Are your UTM parameters set up correctly?

Are you passing the correct order identifier from your

(H Wy

ecommerce platform?
A Shopify: Order Name
A BigCommerce: Order ID

Resources

Channel mapping and attribution quide

Glew’s channel mapping model

Enhanced Ecommerce tracking quide



https://glew.io/multichannel-attribution/
https://go.glew.io/hubfs/Channel%20Mapping%20Documentation.pdf
https://glew.io/guides/ecommerce-analytics/google-analytics-and-enhanced-ecommerce-tracking/

= Lost7Doys
(1 Performance * Overview T Apr 25,2020 - May 6,2020 o

Revenue By Channel \/

$3,383 43050

Highlights e

f .
Performance Apr 29, 2019 - May 6, 2019
$1130 +s

Overview

Revenue by Channel
direct is your top profit-generating channel at $4,694 (15% of total) and affiliate is your bottom profit-generating channel at $925 (3% of total).

Performance > Overview > Revenue by

Customers

Channel T

Orders

 First Order Atribution

Subscriptions.

Channet Revenue

Reports ° ° ° .
o . L L] e

81 Tunnel o

Store Settings ——— I ||

Your store’s revenue breakdown by channel.

| —
s2528 - = . = - N

organic search

Amazon T
epe - google 3ot

facebook paid s30s8
email s2748
Total $31421

Net Profit By Channel
Taking into account your COGS and Advertising Spend, your Net Profit for Apr 29th - May 6th is $2,533.33 for a 60.94% Profit Margin.

Note: You can toggle between first-order and
last-click attribution.

O AllChannels v 3= EditFilters | Q Channel v Scarch C (IT] Altvisible - None pinned v

; First Order Atiibution | | AtLeastOne | Advertising Spend greater than $0.00 Orders greater than 0




Net Profit By Channel

Performance > Overview > Net Profit by
Channel

Your store’s profitability breakdown by
channel.

Note: You can toggle between first-order and
last-click attribution.

Y - Lost7 Dous
(1 Performance + Overview Apr 29,2020 - May 6,2020 e

Net Profit By Channel H
Taking into account your COGS and Advertising Spend, your Net Profit for Apr 29th - May 6th is $2,633.33 for a 60.94% Profit Margin.

Highlights

Performance

Overview O AlChannels v | 3= EditFilters | Q. Channel v (1) Altvisible - None pinned

& First Order Attribution  AtLeastOne  Advertising Spend greater than $0.00 Orders greater than 0

ChannelName ¢ = Advertising Spend ¢ Orders ¢  Revenue ¢  Refunds ¢ Discounts ¢  SalesTax ¢ Costof Goods ¢  Average Order Value ¢  Gross P

Customers

- echarg $38823 501 s19.33 s73134 $986.51 $288.02 20519 $218.68 s

$89872 ss2271 s19074 $13058 $396.98 s287.91

s2191

$670.05 $83437 $680.06 $349.33

$962.16

$75224

$384.98 $390.16 $924.30 $656.56 31630 $660.04 s5019

direct $826.53 580 $53258 $418.09 9944 $o1252 $706.38 $75166 g

$435.17 $809.19

s25102 saza2 $635.45 $768.48

eferral 36024

s166.14

$495.18 $348.70 $80.96 $159.35 $55455

57210

ot $57086 820 $759.47 $702.00 $203.41 $23470 $879.48 $327.61 $

m 88217 363 $5672 s77821 $337.96 $37658 $275.20 $593.01 s

Amazon

$435.22 $461.05

$169.73 78681 s7s81

sanso

janic search $20278 767 $543.46 $347.01 $203.24 $756.84 $146.55 $40236 $

$2,570.41 $821757  $7,444.40 $6,786.26 $2,324.66

Totals $6,82020 2233 $5648.68

Order Source Breakdown by Channel
The Order Source with the highest Lifetime Value is draft_order with an LTV of $714.18.

O AUOrderSources v | 3= EditFilters | Q. Order Source + [II] AUvisible - 1pinned v

& First Order Attribution  Orders greater than 0




I if ti r fit I i I it I Customers  Lifetime Value (R o 25,3020 - May &,2020 ¥ e
channel
Performa LTV Profitability by Channel

Compared to your traditional transaction-based ROAS of $5,021.83, your LTV-based ROAS is $5,524.04 -- with your New Customer Acquisition Cost at $5,071.04.

Ccu

O AllChannels v | 3% AddFilters | Q Channel + : [IT] 4 hidden -1 pinned

 First Order Attribution

ROAS & Lifetime ROAS * New Custom

Channel ¢ New Customers + AdSpend ¢ Revenue * Lifetime Value ¢ LTV:CAC +

Repeat Customers

Customers > Lifetime Value > LTV Profitability
by Channel

Orders

Lifetime Value

$13174 $680.93

$327.21 $814.23 $518.98

$52939

$739.61

so7454 8352 $678.77 $987.80 $755.52

Subscriptions

$22032 $638.86 s2107 76345 $36417

$335.60

Reports

$55835 $468.10 $758.14 $569.04

$676.44

Bl Tunnel a e 756,18

$544.51 $823.85

$400.34 $34255 $73715

Store Settings. em 4 a 75197

$39876 $32429 $5164

$13199 43195

s7m3.97

Your store’s lifetime profitability breakdown
by channel.

$59176

$22288 $747.08 $32839 $659.44 $m3.92

$398.08 $309.71 $497.39 s3n27 $299.19

Amazon i

$718.38

$955.41 st

$150.65 $476.20

$22038

$65.28 $574.91

$219.51 $515.42 s3a.41 $195.12

Note: You can toggle between first-order and
last-click attribution.

$5546.26  $532062  $5021.83 $5,524.04 $492074  $4841.27

Totals



Orders List

Orders > Order List

A table of all your store’s orders, filterable
and segmentable by dozens of different data
points - including attributed channel, source
and campaign.

s Lost7 Do
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£ Orders + Order List Apr 29,2020 - May 6,2020 e

Order List
25 orders of 25 total (100%).

Highlights =
<l O AlOrders v 35 AddFilters  Q OrderID v h Orde [IT] 12 hidden - 1 pinned v

Performance

OrderID ¢ CostofGoodsSold ¢  GrossProfit ¢  GrossMargin =  OrderSource =  First Order Channel = First Order Source = First Order Campaign = First Order Device +

Customers

Products 00023 $54243 sa77.12 35.99% e - googls google pring promotion desktop

00025 $1037 $a45.34 7483% k_paid facebook black friday desktop

mobile

ooon $54374 $348.45 2657% google

00002 13067 52323 79.08% k_paid mfacebook com retargeting tablet

retaitmenot.com tablet

00009 $207.60

s23115

00001 black friday desktop

$806.44 s8191

00006 $1282 $17370 55,69 scial tablet

00016 $307.71 $690.11 16.72% direct mobile

00004 88531 8934 7896% google flash salesacial desktop

00008 bing desktop

$579.21

$927.00

00007 $356.15 89.97% on google tablet

$575.64

000010 $637.13 $450.15 45.48% coupons.com desktop

Amazon

00012 $397.39 $383.09 24.26 recharge desktop

00019 $335.99 $69293 27.48 organic sear google desktop

00022 $169.47 $153:34 7% cpe - googl google spring promotion desktop

00003 $590557 $852.00 35.74% google spring promation mobile

00018 $697.42 $976.02 56.00% bing mobile

facebook mobile

00021 $93269 $663.69 a724%

00014

Totals $10342.27

$12,858.30




FAQs and Resources

Where to find them: Have a question? Here are your options:
4 FAQs: https:/glew.io/fags 1)  In-app documentation
4 Webinars: https://glew.io/webinars 2) FAQs
4 Videos: https://glew.io/videos/ 3) support@glew.io

4 In-app documentation: Hover over tooltips in
the app for more information

4 Look out for ongoing communication:
Monthly newsletters and webinars, bi-weekly
training


https://glew.io/faqs
https://glew.io/webinars
https://glew.io/videos/

Questions?



