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HOW TO START YOUR FREE TRIAL

Welcome to Glew! We're excited to have you start a free trial. To make it as easy as
possible for you to get started, we put together this quick guide - it includes everything you
need to know to set up your account, connect your data and kick off your trial.

Getting started

1. Create an account with Glew

Great news - if you're reading this guide, you've probably already done this!

2. Add your store

Once you've created your account, you'll need to add the store you want to report on in
Glew, including the name, domain and ecommerce platform. (Have multiple stores? No
problem - you can always add them later).

3. Connect your data sources

Next, you need to integrate your ecommerce platform (and any other data sources you
want to use) with Glew. You'll do this in your Store Settings.
4. Set your revenue preferences

things like discounts, refunds, sales tax and shipping cost.

5. Import your data
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initial import can take anywhere from 24-72 hours or more, depending on the amount of

Also in Store Settings, you can set your revenue preferences to control how Glew handles

Once your data sources are integrated, you'll need to kick off an import of your data. This

data you're importing into Glew. You'll get an email from us when your import is kicked off,

and when it's complete.

6. Start your free trial!

.

able to see all your ecommerce data in Glew, explore all our features, and connect with
your Glew Business Advisor to walk you through your data in the app.

Keep reading for more information on each of these steps!

When your initial data import is complete, your 10-day free trial will official begin. You'll be



1. Creating your account

Get Started With Your Free Trial

Your Name
Email Address
Create a Password

Confirm Password

| agree to the Glew Terms of Use and Privacy Policy

Next: Add Store

.

You'll create your account on this screen. Just add your name and email address, and
create a password.

NOTE:

If you create an account, leave, and then come back, you'll need to log into Glew using the
login you created here and add a store through your account - it won't take you through
the rest of the free trial sign-up. It will look a little different, but you'll follow the same steps.



2. Adding your store

< Back to Get Started

Add Store

Store Name

Domain

Phone Number

Ecommerce Platform

-

Select

Time Zone

-

Select

Display all time zones

Next: Integrate Store

Here's where you'll add your store. Enter your store name, domain (the URL of your store),
your phone number, the ecommerce platform your store is hosted on, and your time zone.

NOTE:

Have more than one store? No problem. Just add one to start with to get your free trial
kicked off - you can always go back later and add more.



3. Connecting your data sources

Glew.

ONLINE STORE

= Abby Test

# Store Settings

& Abby Healy

* Store Settings

Hi, Abby
= First, grant Glew access to your BigCommerce store.

General

Set the basic information for your
store

Data Preferences
Customize how your data is
calculated and displayed
throughout the app.

Name

Timezone

Display Currency

Revenue

Lapse Point

Channel Mapping

Abby Test >
America/Anchorage >
Us Dollar ($) >
The revenue displayed will be Gross N

Revenue minus Refunds

days >

Once you've added your store, you need to integrate it with Glew - this allows Glew to pull
your ecommerce data in for reporting. You'll see a message like the one above in your

Store Settings - click "Show Me How" and follow the instructions to integrate your store.



3. Connecting your data sources (continued)

Glew. * Store Settings

ONLINE STORE

Integrations
T  AbbyTest
= - Connect your ecommerce

# Store Settings

& Abby Healy

platform and the other apps L
rely on to run your business

Ecommerce Platform

A BigCommerce
lew pulls ord
nformation from BigCom

Advertising Platforms

-  AdRoll

Glew pulls advertising spend from AdRol

a Amazon Ads

Glew pulls pro

b Bing Ads

Glew pulls advertising spend from Bing hourly

n Facebook Ads

Glew pulls advertising spend from Facebook

A Google Adwords

Glew pulls advertising spend from Google

Adwords hourly

Grant Glew

Grant Glew

Grant Glew

Grant Glew

Grant Glew

Grant Glew

Access

Access

Access

Access

Access

Access

Once you've added your ecommerce platform, choose the other integrations you want to
add. We recommend starting with your ecommerce platform and Google Analytics to get

access to a wide range of data, but you can also add your email marketing platform,

advertising channels and more.

NOTE:

Some of our integrations are only available with an upgraded Glew Plus or Enterprise
subscription. You won't be able to add these integrations during your free trial. If you're

interested in Glew Plus or Enterprise, reach out to your Glew Business Advisor for a demo!



4. Set your revenue preferences

Q Store Settings

Set Revenue Preferences

$ How would you like Revenue to be calculated? Glew offers you Steps: Store Setup g Costs, Refunds
: and Discounts into (or out of) consideration. Choose your prefei

1. Add Google Analytics

S 2. Add Optional App Integrations 1 (2 e 4
3
4

. Set Revenue Preferences
4. Import Store Data

General
Name Zoey >
Set the basic information for your
store
Timezone America/New_York >
Data Preferences .
Display Currency US Dollar ($) >
Customize how your data is
calculated and displayed
throughout the app. Revenue The revenue displayed will be Gross 5
Revenue minus Gift Cards.
Lapse Point 65 days >
Channel Mapping on >

Next, before importing your data, make sure to set your revenue preferences. This controls
how Glew handles things like discounts, refunds, sales tax, and shipping costs throughout
the app. Once you're at this step, click "Show Me How” to be guided through this section.

NOTE:

Revenue preferences apply to most ecommerce platform-specific revenue metrics in Glew,
including on the Highlights, Performance Overview and Customers tabs. They do not apply
on the Products or Orders tab, where we calculate revenue slightly differently. They also
do not apply to revenue metrics that don't come directly from your ecommerce platform,
including on the Advertising and Subscriptions tabs.

Revenue on Products and Orders is calculated without shipping or taxes, because an order
can contain multiple products, but has a single shipping and tax charge - the individual
items in an order do not have a shipping cost or tax associated. We break out discounts,
taxes, refunds and shipping separately on the Orders tab for this reason.



5. Import your data

£X Store Settings

Import Store Data

Awesome! We are ready to import your data into Glew. Depending on the size of your store and the number of
integrations, this can take anywhere from a couple of hours to a couple of days.

Once you've imported your data, the rest is up to us. Our team will ensure your data is imported correctly, and send an
email once you can login and start your free trial. We will also send information on video tutorials, how to request a free
consultation with a data analyst and where to go for support.

To start the data import, click "Import Data".

1230

General
Name Zoey >
Set the basic information for your
store.
Timezone America/New_York >
gs
E Settings
Data Preferences .
Display Currency US Dollar ($) >
Customize how your data is
calculated and displayed
throughott the app. Revenue The revenue displayed will be Gross >

Revenue minus Gift Cards.

Now, it's time to import your datal Remember that you're importing data from all the
integrations you connected previously - depending on how much data you're importing,
this can take anywhere from 24-72 hours or more.

Your free trial won't start until your data is fully and accurately imported, and you'll receive
an email from us both when your import is kicked off and when it's complete.



6. Start your free trial!
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ONLINE STORE
Revenue

—
™™ Demo Store

Through 8pm today, you generated $5,474.57 (down $97.93 and 1.8% from same hours last Wednesday).

#f Highlights Selected Date Range v« LineChart v Group By Month v
Performance
@ Selected Date Range Jan 1, 2019 - May 1, 2019
$750,864 « 193 $750,864 v 19
Products
L]
Orders Today
5,475 v2%
Subscriptions $
Reports
This Week
Bl Tunnel $26,241
Store Settings v
This Month
OTHER SALES CHANNELS
$5,475 v 20
a Amazon
Retail POS
This Year
$750,864

Gross Profit
Through 8pm today, you achieved $5,474.57 in Gross Profit (down $97.93 from same hours last Wednesday).

& Demo Account

Once your data is fully imported, your free trial will officially begin and you'll have 10 days to
see your ecommerce data in Glew, explore our reporting and analytics features, and
decide if you want to subscribe.

Here's what to expect during your free trial:

e There's no credit card and no commitment required

e Your Glew Business Advisor will reach out to answer any questions and walk you
through your data

e We'll send some helpful onboarding materials and suggestions as you explore the app

We can't wait to see how
we can help your business
grow! Let us know if you
have any questions.



