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WELCOME!

Welcome to Glew! We're excited to have you start your free trial, and we can’t wait to help
you get the analytics you need to grow your business.

This guide contains everything you need to know to set up your store, navigate the app
and start finding insights to drive sales and maximize your performance.

But first, a quick intro to Glew.

FOUNDED
2014

LOCATED
Charlotte, NC

PRODUCTS
3

INTEGRATIONS
90+

Our values

1. We believe analytics are the backbone of every business.
2. We drive real results for our users.

3. We believe our community is the heart of our platform.

4. We believe guality matters above all else.

5. We do business with fairness and integrity.

6. We work hard hard, and reward hard work.

7. We believe everyone has unlimited potential.

How to get in touch

Have questions or need help with your trial? Your Glew Business Advisor will be reaching
out soon to schedule a check-in, including a Data Quality Review to ensure the accuracy of
your data.

You can also reach out directly to your Glew Business Advisor anytime you need help.



SET-UP CHECKLIST

Connect your ecommerce platform (like Shopify, Magento,
BigCommerce, WooCommerce, or Salesforce Commerce Cloud).

Connect Google Analytics to add your website traffic data.

Add your other integrations - like email marketing, advertising,
additional sales channels, shipping and inventory and more.

Set your revenue preferences to determine how Glew handles
things like discounts, refunds, sales tax and shipping cost.

Adjust your other store settings like time zone, currency and
additional users.

Import the data from the integrations you connected. This can
take up to 72 hours - we'll send you an email when it's complete
and your trial has officially started.

Start exploring Glew! Your Glew Business Advisor will be in touch
to schedule a Glew Metric review and answer any questions.




WHAT YOU NEED TO KNOW

There are a few things you should know before you dive into Glew. These are specific to
how Glew handles things like attribution, cost of goods and revenue preferences, and can
affect the numbers you’ll see in the app.

Attribution

While there are many different kinds of attribution modeling, Glew uses first-order
attribution throughout the app.

First-order attribution means that all orders from a specific customer are attributed to the
first channel that originally brought them to your business. For example: if a customer
purchases from you three times, and the first sale came from paid search, while the second
two came from direct traffic, Glew would attribute all three sales to paid search.

We believe first-order attribution is the most relevant for sellers because it highlights where
your customers originally came from, and tells you how much those channel are ultimately
worth to you.

LINK: Learn more about Glew’s first-order attribution.

Cost of goods

Cost of goods sold (how much the products you sell cost you to acquire or create) are
important when it comes to knowing your true performance - and they factor into metrics
like gross profit and net profit. We offer a few different ways to add product costs to Glew,
depending on which ecommerce platform you use.

Bulk upload

All ecommerce platforms can import product cost data via CSV file under our Cost Manager
tab. Just go to Cost Manager > Start an Import and upload a formatted CSV file.


https://glew.io/wp-content/uploads/2016/07/Understanding-Glew-First-Order-Attribution.pdf?x18566

Import Product Cost Data

Download our template file and add your product cost data to it

When you're ready, upload your file below.

Drag and drop your CSV file here
or select it from your computer

The first row in my CSV file contains headers

Product cost uploader

Individual update

All ecommerce platforms can also update product costs for individual products under the
Cost Manager tab. Just go to Cost Manager and click on any product in the Cost column.

Automatic import

Shopify, BigCommerce and Magento users can automatically import cost data from their
ecommerce platform. Just go to Cost Manager > Enable [Platform] COGs.

Revenue preferences

Your revenue preferences can be set to include or exclude things like discounts, refunds,
sales tax, shipping cost and gift cards. We’ll automatically set your revenue preferences to
match your ecommerce platform, but you can always change them in Store Settings. Learn
more in the section of this guide titled Setting Up Your Store.

NOTE: Your revenue preferences apply to most ecommerce platform-specific revenue
metrics in Glew, including on the Highlights, Performance Overview and Customers tabs.
They do not apply on the Products or Orders tab, where we calculate revenue slightly
differently. They also do not apply to revenue metrics that don’t come directly from your
ecommerce platform, including on the Advertising and Subscriptions tabs.

Revenue on Products and Orders is calculated without shipping or taxes, because an order
can contain multiple products, but has a single shipping and tax charge — the individual
items in an order do not have a shipping cost or tax associated. We break out discounts,
taxes, refunds and shipping separately on the Orders tab for this reason.


https://glew.io/making-sense-attribution-modeling/https:/glew.io/wp-content/uploads/2016/07/Understanding-Glew-First-Order-Attribution.pdf?x18566

< Back to Store Settings

Edit Revenue Display

How revenue is displayed throughout the application.

ﬂ Note for Shopify Users

Shopify calculates sales in a few different ways. Depending on your preferred
metric, make sure you have the corresponding revenue preferences set in
Glew. For example, If you prefer to look at Gross Sadles, you will want to
remove shipping and taxes.

Shopify Calculations

Gross Sales = Revenue - Shipping - Taxes

Net Sales = Revenue - Shipping - Taxes - Discounts - Refunds
Total Sales = Revenue - Discounts - Refunds

Discounts: Excluded
Refunds: Excluded
Sales Tax:
Shipping Cost:
Gift Cards: Excluded
Summary

The revenue displayed will be Gross Revenue minus Discounts minus Refunds
minus Gift Cards.

Revenue settings



SETTING UP YOUR STORE

There are three basic steps to setting up your store:

1. CONNECTING 2. ADDING 3. ADJUSTING

your store integrations preferences

We’ll walk you through each of these steps to make sure your store is set up for success.

Connecting your store

Connecting your store via your ecommerce platform is the first thing you need to do - you
won’t be able to see anything in Glew until your store is connected and your data is
imported..

To connect your ecommerce platform:

1) Go to Store Settings > Integrations. You’ll see Ecommerce Platforms at the top.
2) Select your platform and click Grant Glew Access.
3) Follow the instructions to complete the integration

Integrations Ecommerce Platform
Connect your ecommerce
platform and the other apps you

Shopif
rely on to run your business. I i PRy €@ Connected

Gle der, customer, product, cart, anc

2d cart information from Shopify

A connected Shopify store in Store Settings

Adding integrations

Once your ecommerce platform is integrated, you'll want to connect the other platforms
you use - from your advertising channels to your marketing automation to your point of sale
to your shipping and subscription platforms and more.

You can find available integrations under Store Settings > Integrations - locate the tools you
use, and connect them one at a time following the steps above.



You can see a full list of our integrations under Integrations. We recommend connecting all
platforms that are available as integrations in Glew, but these are especially important:

* Google Analytics for website traffic and analytics

* Amazon, if you sell on Amazon Seller Central

e Facebook, Google Ads and Bing Ads for ad campaign performance

* Mailchimp, Klaviyo, Dotdigital or Bronto for email campaign performance
e Ship Central or ShipStation for shipping data

e ReCharge or Recurly, if you’re a subscription business

Integrations Ecommerce Platforms
Connect your ecommerce

platform and the other apps you .
: PPS Y ‘;1 BigCommerce Grant Glew Access
rely on to run your business.
slew pu C MO0 | t >
nat from BigComm h
@ Magento Grant Glew Access
Glew pulls order, customer, product, cart, anc >
abandoned cart information from Magento
raurly.
"? PrestaShop Grant Glew Access
lew | tomer, proc i cart ?
nat from PrestaShop
l Shopify Grant Glew Access
Glew pulls order, customer, product, cart, and »
gbandoned cart information from Sho pify
rourly.
&2 Grant Glew Access
>
B wooCommerce Grant Glew Access
>
t

Advertising Platforms

D AdRoll Grant Glew Access
Glew pulls advertising spend from AdRoll >
urly.

Integrations in Store Settings

Adjusting your preferences

Next, once you have all the integrations you want connected, adjust your preferences in
Store Settings. There are several things you can customize here:


https://glew.io/making-sense-attribution-modeling/https:/glew.io/wp-content/uploads/2016/07/Understanding-Glew-First-Order-Attribution.pdf?x18566

General

Name Test store >
Set the basic information for your
store.
Timezone America/Los_Angeles >
Data Preferences
Display Currency US Dollar ($) >
Customize how your data is
calculated and displayed
throughout the app. Revenue The revenue displayed will be Gross
Revenue ! >
Refunds mi
Lapse Point 102 days >
Channel Mapping Oon >

Additional preferences in Store Settings

Time zone and currency

Make sure your time zone is set correctly, and you have the right currency chosen. Use the
dropdowns to make different selections.

Revenue settings

Like we mentioned previously, your revenue preferences will default to match your
ecommerce platform. You can update them in Store Settings - just be aware that if you
change them from the default, you may see data mismatches between Glew and your
ecommerce platform.

Lapse point

Your lapse point - the average number of days before a customer is likely to make a repeat
purchase - is calculated automatically in Glew based on your historical ecommerce
platform data. You can view Glew’s calculated lapse point, or manually add a different
lapse point, in Store Settings.

Channel mapping

Channel mapping automatically aligns your revenue and ad spend for channels including
Facebook, Instagram and AdRoll, allowing you to get a better reflection of metrics like profit
margin, return on ad spend, and profit per new customer.

Users

Last, but still super important: add all the users you want to your Glew account. We believe
data is for everyone, so there are no limits on the number of users you can add. Just go to
Store Settings > Users to invite your team.



INTEGRATIONS

If connecting your store is the very first thing you need to do in Glew, adding the other
platforms you use is a close second. Integrations are the fuel that power Glew - the more
data sources you have connected, the more you’ll be able to do, and the more insights
you'll be able to gain.

Here’s a list of some of our available integrations, plus some that are coming soon:
Ecommerce platforms

e Salesforce Commerce Cloud

¢ Shopify/Shopify Plus NOTE: Our list of

¢ Magento integrations updates

¢ BigCommerce constantly. For the most
* WooCommerce current list, see Store

* Prestashop Settings.

e Zoey

* RetailOps

e OSCommerce

* |ntershop - coming soon

e 3D Cart - coming soon

e SAP Hybris - coming soon

Other sales channels

Erply
Shopify POS
e Amazon
Ebay

Analytics
e (Google Analytics
Advertising

e AdRoll

e Bing Ads

e Google Ads

* Facebook Ads

* Amazon Ads

* Snapchat - coming soon
* Pinterest - coming soon
e Twitter - coming soon



Email/marketing automation

e Bronto

e Klaviyo

e Mailchimp

e Dotdigital

e Listrak

e Emma

* SendGrid

* Remarkety

¢ Salesforce Marketing Cloud
e Marketo - coming soon

¢ Constant Contact - coming soon

Shipping

e ShipStation

e Ship Central

* Fedex - coming soon
e UPS - coming soon

Subscriptions

e ReCharge
* Recurly
¢ Rebillia - coming soon

Operations
* Brightpearl
* Netsuite
* Quickbooks
e Blastramp

Business intelligence

e Mode

Loyalty/reviews

e Smile.io
e Yotpo
e Extole

Site optimization

e Optimizely



Inventory management

e [innworks
e SkuVault
e Stitch Labs

Payment processing

e Stripe

e Authorize.net - coming soon

¢ Global World Pay - coming soon
e Clover - coming soon

Customer support

e Zendesk
e Strikedeck - coming soon

Other

¢ MongoDB

What you can do with integrations

We don’t just take data from your individual sources and spit it back out. We provide
analysis of your store’s performance using data from across all your integrations, meaning
you can get unique insights from different combinations of integrations. Here are just a few
examples:

Ecommerce + analytics

When you connect your ecommerce platform (like Shopify or WooCommerce) and your site
analytics (like Google Analytics), you can access some of your business’s most important
performance data. You'll be able to use Glew to easily see metrics like revenue and profit,
orders, customer and product data, average order value, LTV metrics, website traffic,
conversion rate and more.

WHERE YOU'LL SEE THIS DATA: Throughout the app.

Ecommerce + advertising platforms

Connecting your ecommerce platform and your advertising channels allows you to connect
your campaign performance with your actual orders more accurately. Integrate your ad
platforms - like Google Ads, Bing Ads or Facebook Ads - to see important advertising
metrics on an overall and individual campaign level. You can even access hard-to-find
metrics like LTV, LTV-based ROAS and LTV:CAC ratio.

WHERE YOU'LL SEE THIS DATA: Performance > Advertising



Ecommerce + email/marketing automation

Add your email or marketing automation platform - like Mailchimp, Dotdigital, Bronto or
Klaviyo - to get another layer of marketing insights. You’ll be able to see key email KPIs like
emails sent, delivery rate, open rate, click rate, conversion rate and bounce rate. You'll be
able to see metrics for individual email campaigns, too.

Pro tip: you can also use Glew to push detailed customer segments based on behavior and
purchase history directly into your email platform.

WHERE YOU'LL SEE THIS DATA: Performance > Email Marketing

Ecommerce + inventory

Your ecommerce platform in Glew - either standalone or paired with an inventory
management platform - can help you access important information about the products you
have in stock. See metrics like quantity available and sold, sell-through rate, inventory
velocity, depletion days, out of stock date, holding cost, retail value and more.

WHERE YOU'LL SEE THIS DATA: Products > Inventory

Ecommerce + shipping

Connect your shipping platform - like ShipStation or Ship Central - to get insight into your
shipping KPIs and better manage your costs and margins. You'll be able to access data like
orders and units shipped, shipping cost, shipping paid, shipping margins, and average cost
per package. You can also analyze this data by shipping carrier.

WHERE YOU'LL SEE THIS DATA: Orders > Shipping

Ecommerce + subscriptions

If your business has a subscription option, connect your ecommerce store and your
subscription platform - like ReCharge or Recurly - to understand and optimize your
subscription performance. Access data like monthly recurring revenue, active subscribers,
new subscribers, revenue per subscriber, subscription LTV, and churn rate. You'll also be
able to look at individual subscription customers and products.

WHERE YOU'LL SEE THIS DATA: Subscriptions



HOW TO NAVIGATE GLEW

Now that your store and integrations are set up (great job!), it’s time to start navigating the
Glew app. We’ll walk you through our main reporting tabs and the insights you’ll find on
each one. (PS: Some key screenshots are included below, but there's lots more in the app!)

Highlights

The Highlights tab in Glew will show you your store’s key performance data, including
revenue and cumulative revenue, gross profit, orders, products sold, average order value,
refunds, website traffic and conversion rate. You can group data by day, week or month,
select a specific date range or view week, month and year to date.

Revenue
Through 12pm today, you generated $2,753.41 (down $17.25 and 0.6% from same hours last Monday).

a Selected Date Range ~ Group By Month ~

Selected Dote Range Feb 25, 2018 - Feb 25, 2018

$2,335,724 142 $2,335,724 + 3
°

Taday _—
$2,753 +1 —

This Week

$10,936 + 15

$135,195 +7 —

This Yea

$343,110

Cumulative revenue in Highlights

Average Order Value
Through 1pm today, your AOV is $114.73 (up $7.97 and 7.5% from same period last week).

@ Selected Date Range + Group By Menth «

Selected Date Range Jan 1, 2019 - Feb 25, 2019

$105 42 $105 + 2
®

Today

$115

This Week

$137

This Manth

$12

This Yea

$105

Average order value vs. previous year



Orders

Through 1pm teday, your store has received 24 orders (down 3 and 11.1% from same hours last Monday)
@ selected Date Range + Group By Day Of Week

Selected Date Range Feb 25, 2018 - Feb 25, 2019

21,212 v 36 21,212 v 36

Today

24«

This Week

84 + 32

This Montt

1,276 +

This Year

3,393

Orders by day of week

Products Sold

Through 1pm today, your store has sold 78 products (down 1 and 1.3% from same hours last Menday).
@ Selected Date Range v Group By Month ~

Selected Date Range Feb 25, 2018 - Feb 25, 2013

64,889 + 34 64,889 34
°
Taday ,r’/

75 +1

This Week

278 v 16

This Month =
3,691 413 /

This Year

9,934

Products sold

Performance

The Performance tab is where you'll find data on your marketing efforts, including your paid
search and paid social campaigns and email campaigns. This data is housed in three
sections - Overview, Advertising and Email Marketing.

On the Overview tab, you’ll be able to see high-level data from all your marketing channels,
including revenue, gross profit, gross margin, advertising spend and net profit. You’ll also
see revenue and net profit by channel. On the Advertising tab, you’'ll see specific metrics
from your advertising channels, including Facebook, Google Ads, Bing Ads and more, and
on the Email Marketing tab, you’ll see KPIs for your email campaigns.



Revenue by Channel - Last 13 Months
cpc - google is your top profit-generating channel at $574,644 (25% of total) and black friday is your bottom profit-

generating channel at $22 (0% of total).

Channel

cpc - google

organic search

email

direct

unknown

referral

Total

||| Performance * Advertising

Platform

E] Focebookads v

Facebook Ads KPIs

Ad Spend
& $86,888

Campaigns

Campaign

All Campaigns

Sep 2018

Facebook campaign performance is pulled from your Facebook Business Manager account.

Iter Campaigns Q_ Campaign Name v Search Campaigns

Campaign Name = Ad Spend +

Black Friday - Traffic
Retargeting 5.1.18
Undies

F/W 2018

F/W 2018 - End Of
Season Sale

5518 D1Men +
Women Website
Visitors 8-15-17 to 2-
1518

F/W 2018 - End Of
Season Sale -
Videos

Labor Day Sale 2018

Prospecting -
Conversions

$15,579.60
$10,740.66
$18,701.01

$6,016.17

$5,999.55

$981.46

$4,999.82

$3,820.99

$5,104.06

@® cpc- google @ organic search @ email
@ direct

@ affiliate

@ retargeting

Jun 2018

CTR =

0.13%

031%

0.68%

0.52%

0.00%

0.51%

Revenue
$574,644
(24.7%) O Grouped @ Stacked
$389,303
$542,846 $350,000
(23.3%)
$300,000
$303,086
13.0%) $250,000
$200,000
$279,501
(12.0%) $150,000
$250,646 $100,000
(10.8%)
$50,000
$208,503 $0
(9.0%) Jan 2018 Mar 2018
$2,327,067
Revenue by channel
Ad Set
~ AlL Ad Sets ~
Revenue ROAS = CPC
@ $274,824 o 3.16 ) $3.37
Revenue ¥ ROAS © Orders + Conversion Rate + AQV < CPC <
$68,673 a4 582 17.79% $non $4.76
$58,380 5.44 557 23.26% $101.38 $448
$32,722 175 269 272% $117.38 $189
$22157 368 188 15.59% $106.98 $499
$16,873 281 174 10.93% $85.04 $3.77
$1,993 1222 120 0.00% $98.91 $0.00
$11,990 240 133 10.88% $79.78 $4.09
$11,646 3.05 101 10.41% $108.64 $3.94
$1,279 22 91 7.30% $12278 $4.09

0.25%

CTR
0.33%

Outbound Clicks

327
2,395
9,897

1,206

1592

1222

1247

Facebook advertising KPIs

& ExportasCSV v

CPM =

$6.36

$14.1

$12.78

$13.35

$19.74

$1.62

$23.26

$20.15

$10.35

@ unknown
® facebook paid @ ad roll

@ referral

Jan 2019

Last 365 days

Feb 25, 2018 - Feb 25,2019 ™ e

Conversion Rate

@ 9.87%

1hidden - 2 pinned v

Impressions *

2451334
761,051
1463372

450,745

303,834

84436

214,939

189,542

493,140

Reach

2,385,46

651,12¢

134084

383,22

240,04¢

69,15

164,07¢

138,28:

471,04

| Facebook Ads KPIs
Campaigns

Ad Sets

Ads

Back to top



il Performance Email Marketing

Platform

> Klaviyo v

Email KPIs

Emails Sent L Delivery Rate

1,067,621 “ 99.6%
Bounces
Group By Day v
4,395 @ Current
@ Previous
1119
) M Ar MM ,
s® s ol a *
W © K o o
o & & b o
Customers

Open Rate

19.9%

_ Conversion Rate

* 5.5%

Unsubscribes

Group By Day v

7.97 @ Current
@ Previous
14141 F n
‘:\0 S ol *‘9\0) ?1<D
N & o> K 2
° = & o o

Email marketing performance

A Click Through Rate

uma Custom Period... S
“3) Nov 1, 2018 — Dec 25, 2018

Bounce Rate

@
10.2% o 0.4%
Clicks
Group By Day v
21,799
! @ Current
® Previous
3,332
o A & s
N P & o P
QO \AV (\GQ Q > QZ/

Under the Customers tab, you can access customer-level data, including a full list of your
customers and their status, orders, revenue, average order value, location and referring

channel and campaign. You'll also be able to look at customer groups and tags from your
ecommerce platform, view pre-built customer segments and create custom segments (and
push those segments to your email or marketing automation platform), and get important
insights into customer lifetime value and future value.

<4 Customers » Segments

Predefined Segments v

Segments v Customers <
Three Months Since 18,426
Last Purchase

Twelve Months Since 10,780
Last Purchase

Repeat Customers in 3,766
the Last Twelve

Months

Recent Purchase 4,254
Paying Customers 1,210
High AOV 605
Active 848
Repeat Customers 641
Big Ticket Spenders 283

Orders % Revenue +
29,644 $3,171,715

14,670 $1,527,957

10,924 $1,289,144

5,235 $612,405

1,387 $163,044

698 $124,898

1,001 $114,271

818 $100,907

365 $85,698

Customer segments

uma  Last 30 Days
#i) pec17,2018 - Jan 16,2019 ¥

Create Segment

AOV $ LTV $
$106.99 $172.13

$104.16 $141.74

$118.01 $342.31

$16.98 $143.96

$117.55 $134.75

$178.94 $206.44

$14.16 $134.75

$123.36 $157.42

$234.79 $302.82



<4 Customers ' Aiden Adams e

Iknight@roundtablehp.com g Orders @ Total Spent & AOV a Frequency
Winnetka, IL 17 $2,505.23 $147.37 9/ Year
Customer Timeline H Customer Status :
Aiden Adams ordered White Dot Belt (Pimaluxe $5 Crew) ond 1 @ Active m m
other products
i This customer made
@ Jan 21,2019 - 10:41 am their last purchase
within the last 82 LestPurchaze
days. Today
Aiden Adams cbandoned Michael Shoe (Charge i Ty and 1
other products g
A Lapse Paint 102 D
@ Jon 13, 2019 - 150 pm apse o
Aiden Adams ordered Kelly Clutch (Tohoe il Fleece Jacket) B Recommendations oy SEICTMEDETERET O IeE
@ Msk for a review or a social media engogement action, or tell them about your
@ Jan 7, 2019 - 12:09 am - Active, loyal purchasers are the best types Peslattar)
of customers to have if you want to enjoy
Tempt people back to the site
long-term, sustainable success as an e-
) m:mmm ST Let your custemers know that you hawe new preducts, colors, or a limited time sale
Aiden Adams ordered Gold Sequin Pump (Pimaluxe 55 Crew) ond going on.
1 other products n‘: i.:!:mmml_mat gc:l irwe:t I.\melar:d Lay th 4 for th
@ Dec 9, 2018 - 12:49 pm CulleloZs el T L et L Send an email our bundle re 15 that are tailored just for
J - aimed ot keeping shoppers engaged and Goen
shopping.
ﬂ Aiden Adams abandoned Blue Sea Belt Pimaluxe S5 Crew) oncl
Suggested Products For This Customer i
o Waoven Khaki Belt (woven Khoki Bett e Peach Duffel Bag (Peoch Duftel Bog) o Blue Sea Belt (Blue Sea Bety o Herringbone

SKu ' s s ﬁ Weekender (Hemingbane Weskender)

Showing 1- 4 of 8 products View All >

Individual customer profile

Customer Purchase Behavior & Zero Purchase Customers :

Segmentation of customers by number of purchases.
@ zero Purchases

Zero Purchases

3646
3,646 customers have made zero 3800
purchases 3500
3400
@ Zero Purchoses 3300]

@ One Purchase
3200

@ Two Purchases
® Three Purchases 32,100
® Four Purchases

@ Multiple Purchases

3.000
2900
2800
2,700
2600
2500/

2,448
Feb 2018 Jun 2018 Nov 2012 Feb 2015

Customer purchase behavior analysis



The calculations below are based your current lapse point of 102 days.
@ Active Customers +

Active Customers

5490
You have 4,037 active customers S400
worth $369,489.59 in future revenue. 5200
5.000
@ Active Customers 4,800
® At Risk Customers oo
@ Lost Customers o
4,400
4,200
4,000
3.800
3,600
3,400
3,200
3.000
2,817
Feb 2018 Jun 2018 Nov 2018 Feb 2019
Customer status analysis (active, at-risk and lost)
New vs. Repeat Customers :

For Dec 17th - Jan 16th, of the 1,403 total orders, 625 orders came from new customers, and 778 orders came from 745 repeat customers.

Group By Day v

Type Order Count
O Grouped @ Stacked @ Repeat Orders @ New Orders
121
Repeat Orders - 157:
(55.45%) 100
New Orders 625 80
(44.55%)
60
Total 1,403
40
) IIII I II II I IIIIIII
. |
Dec 17,2018  Dec 21,2018 Dec 26, 2018 Dec 31,2018 Jan 5, 2019 Jan 10, 2019 Jan 16, 2019

New vs. repeat customers



Products

All your product and inventory data lives under the Products tab. You can see a list of all
your current products and their individual performance, as well as product segments and
tags, and inventory metrics (like out of stock date and holding cost), and data from your
vendors. You can also manage your product costs by manually uploading cost data or

importing it from your ecommerce store.

All Products v
790 products of 790 total (100%).

Search Products

ilter Products. Q Name v

Product + SKU = Status < Revenue Orders = Qty Sold = Qty Refunded <+
w 4 Christine Boot SKU0031 published $12,204 168 282 3
IR, Costa Rica Sandal SKUO0O7  published $12,284 178 347 6
E Khaki Sandal Wedge SKU0013 published $4,528 31 37 0
4 sorah Black Hat SKU0022  published $4,296 65 81 4
. Alice Boot SKUQ025  published $3,568 66 101 2
m Fringe Heel SKUO035  published $3,007 29 33 1
‘ Green Striped Tie SKU0037 published $3,075 19 27 2
<45 Lesli Sandal SKU0042 published $3,072 48 65 1
l Black Faux Snake Pump SKU0003 published $2.941 55 85 3
Totals $187.924 2,701 3,840 172
Product list
‘ Products * Segments
Most Profitable
Products with the highest Gross Profit amount.
o Sarah Black Hat 2] Khaki Sandal Wedge o Alice Boot
P Average Pro Prof Average Prof Profit e Profit
$12,294 $1,004 $12,284 $1,004 $4,528 $1,004
Showing 1- 4 of 25 products
Discounted Products
Preducts that most often have a discount applied when purchased, sorted by number of times discounted
o Winter White Wedge e Blue Velvet Boot o Lesli Sandal
» sKU: SKUD024 ' w: sKU0027 o SKU: SKUDOE
Discount Total  Average Discount T 0 tT D; T Discount Total ) T
$88 $29 $84 $29 $79 $29
Showing 1- 4 of 25 products
Hot Products
Preducts with the largest growth in orders period over period.
o B Chris English Shoe © Laura Wedge o n Electric Duffel Bag

Product segments

Variant  Configurable & ExportasCSV v H

1 hidden - 1 pinned v~

Amount Refunded = COGS = Gross Profit = Margin <
$101 $0.00 $12,294 100%
$220 $0.00 $12,284 100%
$0 $0.00 $4,528 100%
$224 $0.00 $4,296 100%
$68 $0.00 $3,568 100%
$98 $0.00 $3,097 100%
$250 $0.00 $3,075 100%
$48 $0.00 $3,072 100%
$108 $0.00 $2,941 100%
$8,703 $0.00 $187,924 100%
mma  Last 30 Days
i Dec 17,2018 - Jan 16,2019 ¥
Variant ~ Configurable H
o Gwen Sandal
P y P
$4,296 $1,004
View All »
Variant  Configurable :
(4] Floral Duffel Bag
; RY J: SKU034
Hﬁ =
= )
Discount T A unt Totc
$60 $29
View All >
Variant | Configurable :
© Black Faux Snake Pump



@ You can now add Shopify costs in Glew!
If you're using Shopify's new Product Cost feature, you can now see that data in Glew. First, you'll need to reconnect your Shopify store in order to update your permissions. This will not
re-import your data or interfere with previously scheduled syncs. Once you reconnect your store, this page will automatically refresh and allow you to add your Shopify costs.

Reconnect Shopify

Manage your Product Cost

Start an Import

Use this tool to add or modify cost data for your products. You can import cost data in bulk using our CSV template or you can update products individually by clicking into the cost column
below.

Metrics that involve product cost data will be updated once an hour to reflect any changes made here.

Q_ Search by Name or Sku Allvisible v

Product :  sKku % Product ID 4+ Price :  Cost % Margin 4 Last Updated e
Gwen Sandal

LB Svensond SKU0038 10019806981 $19.99  § 0.00 $19.99
Black and White

[ Striped Clutch SKU0D02 10019807045 $19.99 $ 0.00 $19.99
(Black and White Striped
Cluteh)

,A’ Peach Duffel Bag SKU0046 10019807109 $19.99 § 0.00 $19.99

) (Peach Dufiel 8ag

ﬂ Electric Duffel Bag SKU0032 10019807173 $19.99 $ 0.00 $19.99
(Eectric Duffel Bag)

- QUFCREP:' SKU0025 10019807237 $19.99 $ 0.00 $19.99

ﬂ ig}("j?‘f:ﬁf}m" SKU0009 10019807301 $19.99 $ 0.00 $19.99

amg Woven Khaki Belt SKU0050 10019807365 $19.99 & 000 $19.99

Product cost manager

Orders

Similar to Customers and Products, under the Orders tab, you'll find individual order data,
including customer and order ID, date, gross revenue, shipping, taxes, discounts, order
status, and location, campaign, channel and device. Under Orders, you'll also find tabs for
detailed reporting on shipping and discounts.

All Orders v
1,408 orders of 1,408 total (100%).

= Filter Orders Q Order ID v | Search Orders

& ExportasCSV v :

6 hidden - 1 pinned ~

Order ID 4

816142614622

816132751454

816079372382

816036970590

815976677470

815951413342

815949480030

8156901868126

815892693086

815889317982

8156852421214

815817130078

Totals

+
42 pm
36 pm
103 pm
37 am
:56 am

27 am

:25am

29 am

16 am

12 am

18 am

I8 am

Gross Revenue &

$107.98
$79.00
$101.40
$68.00
$74.00

$96.00

$134.00

$166.00

$179.98

$169.00

$115.30

$111.69

$202,154.13

Shipping +
$0.00
$0.00
$0.00
$0.00
$0.00

$0.00

$0.00

$0.00

$0.00

$0.00

$27.56

$13.69

$2,910.84

Tax £

$0.00
$0.00
$0.00
$0.00
$0.00

$0.00

$0.00

$0.00

$0.00

$0.00

$3.74

$0.00

$1,749.81

Discount <

$64.78
$11.85
$0.00
$0.00
$7.40

$14.40

$11.00

$0.00

$0.00

$101.40

$0.00

$0.00

$33,110.05

Refunded <

$0.00
$0.00
$0.00
$0.00
$0.00

$0.00

$0.00
$0.00

$0.00
$0.00

$0.00

$0.00

$3,825.27

Orders

Order Status +

paid
paid
paid
paid
paid
paid
paid

paid

paid
paid

paid

paid

list

State +  Channel &
CA unknown
GA direct
PA referral
OH email
AL unknown
GA email
co organic
search
- organic
search
cA epe-
google
I affilicte
LA unknown
wi email

Campaign
Find that Fit
Professional Knitwear
Preorder Last Call

Items for Every Occasion
National Dart Week

Sale Update

New York Pop Up
King of the Mountain

Private Event Reminder

Preorder Deadline

The Endless Summer
Starts Now

0cf6d3911d-

Source

(direct)

zebraweb.org

Online Customers

Online Customers

google

bing

google

pepperjam

Online Customers



@ You can now add Shopify costs in Glew!
If you're using Shopify's new Product Cost feature, you can now see that data in Glew. First, you'll need to reconnect your Shopify store in order to update your permissions. This will not Reconnect Shopify
re-import your data or interfere with previously scheduled syncs. Once you recennect your store, this page will automatically refresh and allow you to add your Shopify costs.

Manage your Product Cost

Use this tool to add or modify cost data for your products. You can import cost data in bulk using our CSV template or you can update products individually by clicking into the cost column
below.

Metrics that involve product cost data will be updated once an hour to reflect any changes made here.

Q_ Search by Name or Sku Al visible v
Product B SKU s Product ID + Price s Cost s Margin s Last Updated s
Gwen Sandal S5KU0038 10019806981 $19.99 $ 0.00 $19.99

(Gwen Sandol)

Black and White

Striped Clutch SKU0002 10019807045 $19.99 $ 0.00 $19.99
(Black and White Striped

Cluteh)

Peach Duffel Bag SKU0046 10019807109 $19.99 $ 0.00 $19.99

(Peach Duffel Bag)

Electric Duffel Bag SKU0032 10019807173 $19.99 $ 0.00 $19.99
(Electric Duffel Bag)

Alice Boot SKU0025 10019807237 $19.99 $ 0.00 $19.99
[Alice Boot)
Gold Sequin Pump SKU0009 10019807301 $19.99 $ 0.00 $19.99

(Gold Sequin Pump)

Woven Khaki Belt

il 7 B F E &

SKU0050 10019807365 $19.99 $ 000 $19.99

Product cost manager

[*] orders » shipping

So Far This Month ,
Jan1,2019 - Jan 16, 2019

Platform Shipping Carrier
£k shipstation ~ All Shipping Carriers ~ +
Shipping KPIs H | shipping KPIs
Shipping Carrier
Andlysis
Orders Shipped Total Units Shipped Shipping Cost Shipping Paid Shipping Margin Avg. Shipping Cost per Package Al Orders
2,785 r103.4% 2,041 1a6.9% $17,637 166.2% $3,966 +97.5% -344.75% +83.8% $6.33 v183% All Shipments
Back tot0p
Shipping Carrier Analysis :

@) Orders Shipped Per Carrier v Group By Day v

Carrier Orders Shipped
G O Grouped @ Stacked QUPS @stamps.com @ Globegistics @ FedEx @ Unknown @ APC
dao
1918 500
. ups 168.9%)
825 o
B stamps.com e
400
: 40
#— Globegistics i
- 1
FedEx oo
200
B Unknown o
(0.0%)
100
== R 5 . -
o . —
Dec31,2018 Jan3, 2019 Jans, 2019 Jan7, 2019 Jan'9, 2019 Jan 1 2019 Jan 13, 2018 Jan 15,2019
Total 2,785

Shipping KPIs



Subscriptions

If you run a subscription-based business, use the Subscriptions tab to measure your
performance. You’'ll see metrics like monthly recurring revenue, active subscribers, new
subscribers, revenue per subscriber, subscriber LTV, churn rate and data on individual

subscription products and customers.

f:) Subscriptions Overview

Platform Group By

Recharge v Month

Customers

All Customers v

Monthly Recurring Revenue

$1,168,778 +257%

@ Current
® Previous

Average Revenue Per Subscriber

$1,553.58 +-18.8%

(:) Subscriptions * Retention

Platform

Recharge v

Subscription Retention

Subscriptions per month

Month Total
Jan 2018 775
Feb 2018 1844
Mar 2018 2,185
Apr 2018 2,673
May 2018 1,592
Jun 2018 2,266
Jul 2018 1693
Aug 2018 1,388
Sep 2018 993
Oct 2018 448
Nov 2018 607
Dec 2018 702
Jan 2019 335

® Current
or s

94%

9%

89%

Subscriptions overview tab in Glew

Products

All Products v

Subscription Status

All Statuses v

Active Subscribers

20,206 t231%

Subscriber Lifetime Value

$691 +259%

78%
76%

7%

2%

64%

64%

64%

60%.

[ Jo

All Types

rrent

@ Previous

Months since subscription creation

58%

60%

59%

58%

6

61%

56%

57%

53%

55%

53%

Subscription retention table

Subscription Type

v

7

57%

52%

52%

9%

52%

49%

Account Status

All Statuses

v

New Subscribers

3,797 t179.2%

0,

%

Last 100 days i
Nov 17, 2018 - Feb 25, 2019

@ Current
@ Previous

Monthly Subscription Churn Rate

2.5% +-17.0%

48%

48%

45%

48%

50%

45%

44%

%

@ Current
@ Previous

Relative = Absolute

47% 45%
41% 36%

40%

41%


https://glew.io/making-sense-attribution-modeling/https:/glew.io/wp-content/uploads/2016/07/Understanding-Glew-First-Order-Attribution.pdf?x18566

Reports

The Reports tab of Glew is where you can take all the data and visualizations that live
throughout the app and use them to create reports that you can download, email to your
team, or schedule for automated delivery daily, weekly or monthly. Just click to add the
metrics and visualizations you want from each tab.

Add Metrics

Click a page below to display its metrics.

Q, Search Pages
Highlights
Q_ Search Highlights Metrics

“  Revenue
Revenue earned. Depending on your settings,
this is calculated with or without Tax,
Shipping, Refunds, and Discounts. Data is
pulled from your ecommerce platform.

“  Gross Profit
Revenue minus Cost of Goods Sold. Revenue
data is pulled from your ecommerce platform.
Cost of Goods Sold is the expenses directly
associated with obtaining a product. COGS..

“  Orders
Number of Orders placed. If someone buys
five products in one Order, this counts as one
Order. Data is pulled from your ecommerce
platform

“  Products Sold

Tetal Pradicts Sald I thara are twn Ardars

Creating a report in Glew

Last 7 D
‘ Reports Weekly Team Report ) J:; 9, ;03159 - Jan 16,2019 ¥ e

Weekly Team Report A Email

Add Description

File Edit Insert View

Revenue
Through 3pm today, you generated $1,611.45 (down $133.51 and 7.7% from same hours last Wednesday).

Orders

Products Sold
0 Selected Date Range v Group By Day v

Jan 9, 2019 - Jan 16, 2019 Jan 1,2019 - J

Selected Date Range Previous
$40,398

$22,784 ¢ aa% 640398 $22,784 vasn
Cumulativi Previous Year @ Current @ Previous

Today
$1,611 v 8%

This Week >
$10,140 +39% wio00

This Menth

$63,182 + 549

This Year Jan 10, 2019 Jan 11,2019 Jan 12,2019 Jan 13, 2019 Jan 14, 2019 Jan 15, 2018 Jan 16, 201

$63,182 v 4%

A customized weekly report



Bl Tunnel

You'll also see a tab in Glew called Bl Tunnel. If you have a Glew Plus or Glew Enterprise
subscription, this is where you’ll be able to see the custom dashboards created using your
Bl tool. If you don’t have Glew Plus or Glew Enterprise, you won’t see anything in Bl Tunnel.

Other Sales Channels

If you have other sales channels in addition to your ecommerce store - like a retail POS
platform or Amazon - you'll be able to see data for those channels here. You'll see a
performance overview, customers, products and orders for each platform.



ADDITIONAL RESOURCES

This guide will help you get set up and start using Glew, but we have more resources to
help you get the most out of our platform during your free trial. Check it out below, and let
us know if you have any questions!

Good luck, and happy reporting!

FAQs

Guides

Video tutorials
Articles


https://glew.io/faqs/
https://glew.io/tip/
https://glew.io/videos/
https://glew.io/blog/

